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How can I get my site to the top of the Google rankings?
There’s no easy answer to this question… 
The factors which influence the order in which Google ranks websites in response to particular search words or phrases are many and complex, and Google do not advertise them. 
Nobody can promise to get your site to the top of page 1 of the search results, but here are some tips on ‘Search Engine Optimisation’ of your website.

· Pick a domain name which contains the keywords that the people you want to attract to your site are likely to type into Google e.g. ‘www.advicesheffield.org.uk’ would do well in the rankings in response to the keywords ‘advice sheffield’

· Make sure your website is well-structured and well-coded so that the search engine robots can find their way around your site to index it

· Include plenty of the likely search words in each page title (appears in the blue bar at the top of the browser) and page description (doesn’t appear on the website but is included in the page header code)

· Remember that search engine robots can’t read words that are part of an image
· Use keywords in your ‘heading1’ (which often contains the website ‘strapline’)

· Make sure the first few sentences of each page include keywords

· Remember that ‘niche’ keywords will perform better for you than common ones e.g. the chances of getting a website to the top of the list in response to the keyword ‘string quartet’ are slim but it’s perfectly possible to get it towards the top in response to the keywords ‘string quartet Manchester wedding’
· Don’t over-stuff any of your pages with keywords or try to ‘hide’ keywords (e.g. by including them in white text on a white background or loading them into the ‘alt’ text for an image). Google may well spot this and stop listing your site altogether.

· Get other well-used  websites (especially ones that themselves do well in the Google rankings) to link to your site

· Update your site frequently and regularly 

· Publicise your website as much as you can so that it starts to get some hits e.g. e-mail a link to the site to all your customers and contacts and suggest they add it to their favourites
· Remember that Google will not list your site until it has been up and running for at least six months – this seems harsh, but it is designed to stop ‘here today and gone tomorrow’ sites from doing well

· If you are running a marketing campaign, consider investing Google’s ‘sponsored link’ service which will place your website at the top of the first search results page

The other important search engines are Yahoo and MSN.  Their criteria for deciding on the ranking of sites differ from Google’s criteria, but optimising your site for Google will improve its rankings in Yahoo and MSN too.
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