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Writing for the web
‘Good writing makes a huge difference in page views, time spent on a site, and sales. The essential rule of site usability holds for written content as much as it does for design: Customers choose clarity over confusion.’ 

Jakob Nielsen & Hoa Loranger, Prioritizing Web Usability
How people read web pages

People do not read web pages in the same way that they read a printed page. Instead, they tend to scan the pages looking for visual cues that the information they are looking for is nearby, and that they are on a useful website. If they do not see these cues, or if they find the page confusing or overwhelming, they quickly leave the website.

How to write effective web page content

· Know your audience

· When writing for a lay audience don’t use jargon or technical language

· Don’t talk down to your audience 

· Use simple language

· Avoid acronyms

· Don’t use sarcasm or subtle wordplay

· Don’t go for the hard sell, use overly promotional or self congratulatory language
· Put the important message first

· Keep it short – strip out any words that are unnecessary

How to format text for readability

· Highlight key words ( but don’t highlight entire sentences or long phrases)
· Use in line hyperlinks eg ‘Go to CTB Works’ website to see their portfolio’ 
· Use concise and descriptive headings

· Use bulleted lists and numbered steps

· Use short paragraphs (one idea per paragraph is a good rule to follow)

· Make sure the most important point on the page appears in the first two lines
CTB Works – websites for charities, voluntary organisations & social enterprises


